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In 2013, when the world was experiencing a tfremendous
transformation in communications and media, ELAQAT was
born with a simple yet powerful idea: building bridges
between brands and audiences. It wasn't just about press
releases or passing news, but about crafting a story to be
told, creating an impact, and building a reputation.
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Vision
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Your ideal choice for building "relatlonshlps"
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Helping each other achieve success and fostering fruitful

collaboration, let's form "relationships” that once started,
never cease.
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Key Services
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Media Crisis Management
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Media Campaigns Management

//\\ | — e

adyll sginall 8yl

Digital Content Management
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Media and Influencer Relations *

Strategic Planning
Management N
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- Managing Public and Media

Media Monitoring and Analysis
Appearance
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Managing Press Conferences and
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Media Marketing Managing
Events g
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Why Are These Services Valuable? They enable clients to enhance their media image and increase their reach and impact in the market.
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The Story Begins

Here...
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Today

+ We have a series of successes
with partners who trusted us and
continue to make us their first
choice.

+ We work to achieve our targets

in alignment with Saudi Vision

2030's ambitious goals

across all sectors and various
projects, to make ourselves
known to the world.
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Achievements

From managing massive media campaigns to
protecting our clients’ reputations during the
toughest times, ELAQAT has proven to be not
just a public relations agency, but a strategic

partner that drives success.
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Challenges

We began as a small company, passionate about
creating impactful stories, believing that every brand
deserves to have its story told in the best possible
way. We worked hard—planning, monitoring,
analyzing, and creating real impact—until we became
one of the strongest companies in public relations
and strategic communication.
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Our Journey

Over the years, we faced the challenges of
changing media and waves of digital
transformation, but we never stopped. We
adapted, innovated, and expanded our scope,
becoming part of bigger stories—from major
seasons, national initiatives, and events that
changed the shape of communication in the
region.
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Monitoring reports

Conducted §uav
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Digital Transformation Projects
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in the public relations market countries around the world
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Media publications Public relations campaigns

Our Impact Scope Lipili ¢ao

+5B
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Regional and global impact

Audience Reach ¢)g00\ Joog
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Digital and direct

2013

Implementation a1L__oii
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projects across various sectors
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Major Media Coverage
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Influencers and opinion leaders
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High Efficiency
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We've worked in more than twenty countries and our
impact has reached over 100 countries
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Culture and Heritage Sector
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Tourism Sector
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Non-profit Sector
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Financial and Banking Sector
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Security Sector

2023 dyagauull A9y poliys
Saudi Vision 2030 Program
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Municipal Sector
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Sports Sector
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Events and Entertainment
Sector
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Private Sector
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2025 2021 2018 2015 2013
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Hajj Conference & Exhibition
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World Cup 2034 _aJleJl juls
Hosting Higher Authority

+231M
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+3.5K =i
Syl Ll L,.Il.c\:>l 2034

SAUDI ARABIA

RST 48 TEAM WORLD CUP
IN ONE COUNTRY

'-:"::“ USA, CANADA, MEXICO ?4’ @
ey @

the ona with the largest number =
of participants n the FIFA's history. BIDDING NATION
SAUDI ARABIA

BIDDING NATION
SAUDI ARABIA

# SaudiZ034bid
Saudi2034bid.com
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Riyadh International Book Fair
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